Ipek Kagit

From Philanthropy to Business “Development”

A. Abstract

This case study explores how a corporation, thropgtinership, can mobilise
creativity and reinforce dynamics to support depeient in line with the Millennium
Development Goals and Human RigHfsek Kazit Tissue Paper, the object of this study,
is one of the 38 companies of the Eczagilfaroup. Eczaciba is a leading Turkish
industrial group with a combined net turnover of8Billion in 2006 and more than
8,500 employees. It has a strong tradition of dodavelopment through the
establishment and support of non-profit instituian culture and the arts, education,
sports, scientific research and public policy. Tinglition reflects the personal vision of
the founder of the EczaciaGroup, Dr. Nejat Eczaciba who firmly believed that
every investor had a duty to use a portion of tlealth generated by his or her business
to improve the community.

According to Turkish Ministry of Health data, sint896, approximately 589,000
people in Turkey caught diseases caused by exereticch as typhoid fever, dysentery
and jaundice. Although health has not been a mi@ous of human rights issues in
Turkey, Article 25 of the Universal Declaration ldiman Rights states that “everyone
has the right to a standard of living adequatettieir health and well-being...” This is
the mission of the Solo Primary School Personaliélyg Education Project, which aims
to contribute to the achievement of better heattth kigher living standards by teaching
primary school students throughout the countryftilelamentals of personal hygiene.

With support from health faculties and governmegéreies, Ipek Kagit has
organized short but focused hygiene courses to goyingchool children aged eight
through eleven. The project creates awareness dheumnportance of personal hygiene
not only through the usage of tissue paper, but #isough hand washing and proper
toilet hygiene. As of January 2007, the Solo Printachool Personal Hygiene Education
Project had been implemented in a total of 5,048qmy schools throughout Turkey,
carrying its message to nearly 4.3 million students

Through the projectipek Kazit has shown that, by implementing the core values
of the Global Compact and by understanding the eviilium Development Goals,
businesses can embrace Corporate Social RespdgqiGiER) by reinforcing dynamics
that support and respect the protection of intéwnatly proclaimed human rights while
contributing to their own long-term profitability.

B. Company Profile
Founded in 1969jpek Kast is a 50:50 joint venture between the Eczagiba

Group and Georgia-Pacific. Headquartered in Atlad®A, Georgia-Pacific is one of the
world's leading manufacturers and marketers ofuéisgpackaging, paper, pulp, and
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building products and related chemicals. The Companploys approximately 50,000
people at more than 300 locations in North Amer8@yth America and Europe.

The Eczaciba Group was founded in 1942 by Dr. Nejat F. Eczagibt operates
in six business areas: pharmaceuticals, buildintenads, consumer products, finance,
information technology, and welding technology. Hgaartered in Istanbul, Turkey, the
Group has extensive distribution coverage, reachirgg 90 percent of the nation’s sales
points. Eczaciba is one of the leading Turkish industrial groupghwa combined net
turnover of $ 2.8 billion. The Group has made in&tional partnership a central
component of its growth strategy and has nine matgonal joint ventures and around 50
cooperation agreements with international part@SR is an important part of the
Eczacibar Group’s corporate culture, primarily reflectintgelf in the group’s many
philanthropic activities and community involvemgmiograms. Eczacibasi has a long
history of supporting many NGOs involved in cultaed the arts, education, sports,
scientific research and public policypek Kait shares the business strategy and
corporate culture of the Eczacsb&roup.

Ipek Kagit achieved net sales of $167 million in 2006, nfaoturing a wide
range of bathroom tissue, kitchen towel, napkimdkarchief and facial tissue products.
Ipek Kagit exports to markets in Europe, the Middle Easnt@al Asia and the Caucasus.
As the leader of the tissue paper market in Turkesk Kazit has seen its flagship brand
SELPAK become synonymous with the word “handkef€hi@ many native Turkish
speakers. The Company aims to develop new salemelsaand start a $ 125 million
investment in the coming three years.

Table 1: Facts about the Eczacils Group as of end-2006

Turnover $2.8 Billion
Growth Rate by USD / NTL 11% / 19%
Exports $490 Million
Investments $146 Million
Planned Investment 2007-2009 $450 Million
Number of Employees 8,500
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C. Proper Chronology Account:

The Millennium Development Goals led to the larggesthering of world leaders
in history committing their nations to improve tliselihood of the world’s poorest and
most vulnerable regions through global partnerghigeight general areas, including
education and health. These are the areas of fufcilie “Solo Primary School Personal
Hygiene Education Project”, which aims to “prevelideases caused by excretion and
halt the spread of these major diseases.” By organshort but focused hygiene courses
to primary school children aged eight through efg\tbe project creates awareness about
the importance of personal hygiene not only throtighusage of tissue paper, but also
through hand washing and proper toilet hygiene.s€guently, the project supports the
sixth Millennium Development Goal, which is to coabHIV/AIDS, malaria and other
diseases.

1. Statement of the Problem:

During the preparation of this case study, thei®ritMedical Journal reported
that 11,341 of its readers worldwide voted “sarotdt as the top medical advance since
1840 According to the Turkish Ministry of Health, oviére last 10 years approximately
589,000 people in Turkey have been subject to sese@aused by excretion, such as
typhoid fever, dysentery and jaundice, diseaseslwim most instances could have been
prevented by the use of toilet paper and corredgmal hygiene methods. Furthermore,
while the tissue paper consumption rate in WeskEuropean countries is 15 kg per
capita, tissue paper consumption in Turkey is etkaeally low with a consumption rate
of 1.3 kg per capita.

Toilet paper is one of the basic products of tisgsaper, and has the same low
level of consumption. The average annual consumgifatoilet paper in Turkey is 580
grams per capita, approximately 8% the Europeamageeof 6.9 kg. Moreover, while
only half of all families in urban areas use tojetper, the number falls to one-third in
rural areas. Research conducted by the Facultyeafidthe of Dokuz Eylul University in
1997 shows that the usage of toilet paper greadseases toilet hygiene when supported
by washing hands.

Within this context, the main goal of the “SolorRary School Personal Hygiene
Education Project” is to increase primary schooldcan’s knowledge about general and
personal hygiene principles in order to preventaes caused by excretion. Apart from
improving health, however, increasing awareness karaviedge of hygiene principles
should lead to rising toilet paper consumption urkey and thus contribute to the long-
term sustainability ofpek Kagit. In this way, the project provides mutual benédi all
parties.

1 BMJ readers choose the "sanitary revolution” agjtieatest medical advance since 1840. FerriBisid,
20 January 2007334: 111
2 Research done fdpek Kait — Dokuz Eylill University “Research of the effecif using toilet paper on
hand hygiene”
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Table 2: Per capita consumption of tissue paper iEuropean countries

(Kg/capita)

Turkey (2005) 1.3 (1) (GNP Index)

Portugal 11.4 (3)
Italy 135 (7)
France 13.6 (7)
Spain

14.8 (5)

Western Europe Avg. 15.0 (7)

Greece 155 (3)

Germany 159 (7)
England 16.5 (6)
Sweden 19.6 (9
0.0 2.0 4.0 6.0 8.0 10.0 12.0 14.0 16.0 18.0 20.0 22.0
*WORLD TISSUE MONITOR, 2004
Table 3: Per capita consumption of toilet paper irEuropean countries
7.8

6.9

(KG/ capita)

Consumption Index

Turkey Europe Ryssia Greece Be€lgium France Nether- Spain UK Italy Germany
(2005) lands

*Georgia Pacific data, 2004

2. ldentification of Drivers:

Ipek Kait has been a supplier and marketer of tissue sipee its establishment in
1969 and is the key actor of the tissue paper naflsethe market leader, the Company’s
mission is to increase the consumption level o$uks paperipek Kagit's regular
consumer research, which it uses to track changesrisumer expectations and plan its
marketing activities, clearly reveals the main ogesfor low toilet paper consumption in
Turkey. Qualitative research using focus group medtogy carried out by an external
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research company — Bgien International Research and Consultancy — in &dep and
Kayseri in November 2000 on the reasons for usotgasing toilet paper revealed that
people who do not use it were deterred by:

economic reasons;

not being in the habit of using toilet paper;

not being educated properly by their parents apergonal toilet hygiene; and
religious reasons.

PowpbdPE

Those people who started to use toilet paper &rtain point in their life cited the
following reasons for changing their habit:

1. sample distribution and advertising; and
2. the health of their children.

Overall, the results indicated that more peopldumkey would use toilet paper if
they were familiar with using it and saw it usedward them, which reflects the general
lack of awareness about this issue. Moreover, rexrewess has been created through the
education system.

To find out the sources of information in Turkeyoab using toilet paperpek
Kagit scanned the curriculum of the “Life KnowledgeSutse taught at the primary
school level and compared course materials and adstin European Union (EU)
countries. These studies showed that, in EU castpersonal hygiene principles are
taught through songs and games in kindergarten$ioédh it is easier to increase
children’s level of knowledge and awareness in prirschool, the same topic is taught
in Turkey on a limited scale and only in the thgrede.

3. Key Internal and External Players:

Ipek Kazit is both the developer and sponsor of the projecthis respect, the
main responsibility of the Company is to create pineject team with clear roles and
responsibilities and provide the required financas, stated in detail in the project
financing section. It is the organization seeksodutions and strong at partneririgek
Kagit has a clear agenda to look for a solution anthezhpartners with each other to
attain the goal of the project, which is to improkealth by increasing children’s
knowledge about general and personal hygiene piagiPartners include the Faculty of
Medicine of Dokuz Eylul University, who provide ressary research, and the Turkish
Ministry of Education, which provides governmerdpproval.

Links with other organizations have also been distadxd. For example, the
Company provided “training for trainers” to ACEVhembers, who implemented the
project in Diyarbakir. In this city in southeastrkay, ACEV redirected the project to
focus on a different target group, mothers, theretsating a multiplier effect for the
program. In 2004, Eczacipa Pharmaceuticals Manufacturing, another Eczaciba
company, implemented the project in its local comityuof Lileburgaz, a town in

¥ ACEV, the Mother Child Education Foundation, hasma strong advocator of educating mothers.
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northwest Turkey, reaching approximately 15,00@istts. For this projecipek Kasit
provided an experienced trainer and the learninignads used in the hygiene classes.

4. Description of Process:

Ipek Kazit initiated the project with MPR, one of the pmaigent public relations
companies in Turkey. Together, they determined aadtacted their main project
partners: health education faculties around Turk®yh as Marmara University in
Istanbul and the Ministry of Education and its diogies in 26 cities around Turkey, and
assigned each of them a significant role. Thessear carried out three vital steps that
have shaped the project cycle and made it one ef céntral components of the
Company’s business practice since 2002.

The first step was to design the format and todlshe hygiene classes. These
hygiene classes — the main activity of the projetatke around 15 minutes, during which
the trainers explain the steps of the sanitary thedhand cleaning processes. MPR and
Ipek Kazit formulated the hygiene classes with the suppbracademics from health
education faculties. The final design of the malsr{cartoons, presentation boards and
brochures) were prepared by the consultancy compahythe input of trainers selected
from health faculties.

Government agencies have provided legitimacy topimect by presentindpek
Kagit with an approval letter through the local gowarbefore each programme. For its
part, Ipek Kait sends progress reports to the Ministry of Edoocaafter each project
implementation, a bureaucratic procedure that hasbeen changed by the recently
signed protocol betweeipek Kagit and the Ministry. Although these bureaucratic
processes can be seen as negatively increasingske of the project, they also create a
channel for sustained governmental involvement,s tlguaranteeing a social audit
mechanism. Since March 2006, the project’s printederials include the logos of the
Ministry of Education and the Directory of Natiortadlucation as well as the Solo logo,
an important step that has given the legitimacyhefpublic authorities to the project’s
aim of working for the greater benefit of society.

The second step was the preparation process thlaptace before each programme.
This cycle included the selection and training rairters and the pilot implementation,
which was done in order to check the effectivenetsthe preparation process.
Completing this cycle, trainers were ready to camdhe targeted series of hygiene
classes for that phase of the project. To date,tfocess has been carried out nine times
to facilitate classes in a total of 5,043 primacii@ols in 26 cities, which represents 61%
of all primary schools and 57% of all primary schstoidents in Turkey.

Lastly, after the implementation in each city/regidpek Kagit organized an
evaluation meeting to measure and monitor the &ffEtess of the project and sent an
official report to the Ministry of Education to mfm them about the implementation
figures. The distribution of free samples was orgoh to sustain the learning processes
of students, as a project-improving activity. BetweOctober and December 2005,
trainers distributed samples after the courses atatya. Subsequently, they visited 310
homes to see if children shared the content optbgram and the free samples with their
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families. Initially, the results were interesting0% of the students had mentioned the
project to their mothers and nearly half of thekglents had also shared the brochures
and the importance of toilet paper usage for peaisdrygiene. The Company also
organized public relation activities, enablingatreach 59.6 million people through 149
appearances in the media.

a. Project Finance

Ipek Kagit supports the entire budget of the Solo Primacho®! Personal
Hygiene Education Project, which totaled $1,296,686veen 2002 and 2006. Most of
these costs were related to training, evaluatioetimgs and the printing of materials.
The cost of the training includes the fees of #esn many of whom are new graduates of
health education faculties. Between 2002 and 20@6project employed a total of 217
trainers during the “hygiene class” phase of exeouflrainers represented 32% of total
costs, and ipek Kaut will add another 30 trainers per year in the tmmyears.
Additionally, it must be acknowledged that the sosf Ipek Kasit employees are not
included in the project budget, although they aogkmg on the project as well.

The tables below show annual costs and studentageeover the period 2002-
2006. In analyzing these tables, we observe irtiagesesults. First of all, although there
seems to be a decrease in the total budget fromd 0005, average costs per student
increase. This result reflects the focus of thggmtoin 2005 on smaller cities, which
initially increase project costs per student. Ewre2005, however, the average cost per
student was only 41 cents, which is an extremely tmst for eliminating illnesses
caused by poor hygiene while also creating produetreness.

Table 4: Project Budget in US Dollars

450
400 1 398

350 +
314 311

300 +

250 +

198
200 -

Thousand USD

150 4

100 + 75

50

2002 2003 2004 2005 2006

Years

* Report numbers by Ajans Press a leading mediatorang leading company.
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Table 5: Number of Students reached

1,400,000
1,049,450 1,191,877

1,200,000 7

1,000,000 7

767,185
800,000 | 677,712

600,000 557,312

Number of students

400,000 b

200,000 7

2002 2003 2004 2005 2006

Years

Table 6: Costs per student in US DOLLARS

0.45

0.40 1 0.38 0.41

0.35 4

030 | 0.29

0.26

0.25 4

0.20
0.15 - 0.13

Cost per student (USD)

0.10 ~
0.05 +

0.00

2002 2003 2004 2005 2006

Years

b. Monitoring and Evaluation

The monitoring and evaluation processes can bsifisin two parts. The first
evaluation process involves the courses and studbsponses. Before each course,
trainers give students a pre-test to identify tkemwledge level about personal hygiene.
At the end of each course, students take a pastetesee how much they learned about
maintaining personal hygiene and preventing micsaib@t cause diseases. These tests
show that, on average, 61% of the students who dstraie an incorrect or insufficient
understanding about personal hygiene in the ptedese a significantly better
understanding after the class.
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The second evaluation process looks at how theegirag implementedipek
Kagit organizes at least two evaluation meetings wimers during each programme,
where they share their experiences and ideas. Tinesdings have ledpek Kasit to
change the presentation of the hygiene classes indiwidual trainer to a computer
based system, where the content of the hygiensedasill be presented by a trainer with
the support of a DVD-based presentation. It has déxided to amend the content of the
pre- and post-tests in 2007.

5. Challenges, Perceptions, and Responses

a. Interaction between Partners

The project is a good example of a multi-partnejemt, with the company acting
as a leader of a consortium of partners, includiniyersities, government agencies and
NGOs. Rosabeth Kanter states that successful prpadtlic partnerships possess six
characteristicS. These are: a business agenda, strong partnermiitteth to change
investment by both parties, roots in the user comtyulinks to other organizations, and
commitment to sustain and replicate results. Friois gerspective, the project represents
a good exampl@.

The partners of the project have made a uniqueribatibn to affect a change
process. Research of Dokuz Eylul University sufgpdine fact that both using toilet
paper and washing hands are necessary in progdet kyigiene; which is the main
message of the project. Graduates from health édadaculties and health faculties and
universities around Turkey have also participatethe project as trainers.

Over the last three years, the Turkish MinistryEafucation has built up a good
record of launching educational campaigns suppobiedhe private sector and local
communities, such a&00% Support for EducationGirls, Let's go to Schopland
Support Computer-Based Educatidrne success of these campaigns, which have raised
large amounts of supplementary funds for the edurtatystem in Turkey, largely derives
from the fact that Turkish society sees educat®i @riority for its childreh This fact
encourages both corporate and individual philamticreupport. In the case ifek Kagit,
we can see the same pattern of support but in enattethod. This method is the
partnership model, in whiclipek Kasit works with different stakeholder groups,
including NGOs and government agencies. One ofstiecesses of the project is its
engagement of government agencies and local prisargols. Local schools such as the
Elazig Dogukent Primary SchoBleven published the event on their school web site.
More recently, the protocol signed between the BlrlMinistry of Education andpek
Kagit created an atmosphere for the Company to engatter with local primary
schools. This engagement differentiates this edwwat project from others, as the
Company not only provides financial support bubaise learning content, reflecting
solid examples of the necessity of hygiene.

° Kanter, Rosabeth Ross, Harvard Business Reviewarpafate ResponsibilityFrom Spare Change to
Real Change: The social sector as Beta Site foiriggs Innovation”(2003)189-213.
6
Id.
"Research of Akademetre, “Sponsorships in Turkeys200
8 School web site in Turkishittp://www.dogukentio.com/modules.php?name=NewsSirticle&sid=52
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b. Results in Improving Hygiene

Since 2002, through a continuous cycle of implemigon and with the
participation of 217 trainers and the involvememtstakeholders, the Solo Primary
School Personal Hygiene Education Project has eshdh3 million students in 5,043
primary schools in 26 cities around Turkey. Thiject has increased students’
awareness of and knowledge about general and @ispgiene principles, as proven by
post-course testing and random research.

c. Results in Improving Business

“What is the effect of this program on the sale$pak Kazit?” The answer to this
guestion is not easy as there are many factor$y ascadvertisements and price and
product placement, affecting sales increases. Hekyedata by AC Nielsen, an
independent research company, shows that the tEsuer market in Turkey has grown
very rapidly between 2002 and 2006. This data estggthat the project might have
contributed to the overall increase in the Turkiskue paper market from 2002 to 2006,
which grew 80% during that period. However, we tralso note that growth has also
been spurred by marketing activities, such as ptammgadvertising and pricing.

Table 7: The Growth of the Tissue Paper Market in Tirkey®

182
159
127
< 100 107
()]
©
=
2002 2003 2004 2005 2006
Years

2002 is the index year (2002=100)

The project has also created positive results Her@Gompany by motivating its
employees. “I was involved in the project implenaiain in Erzurum during my first
month of employment dpek Kasit, and it gave me moral strength to see that | mais
just working for a company with simple business lgdasays Seda Sicingu, the

® Measured by AC Nielsen
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assistant product manager. Reaching out to 59.diomilpeople through 149
appearancesin the media, the project has also created ahtptic relations value.

d. International Acclaim

Ipek Kait was one of ten companies selected for the WBIdiness Award,
organized jointly by the United Nations DevelopmBnbgram (UNDP), the International
Chamber of Commerce (ICC) and The Prince of Watsrhational Business Leaders
Forum (IBLF). With this award, the Solo Primary $ohPersonal Hygiene Education
Project is recognized as being one of the ten shsa@rojects worldwide that have
contributed the most towards achievement of theMildennium Development Goals.

D. Analytical Framework

The project holds lessons for the partners involaed for critics of companies’
involvement in development and the UN’s role on CSR

Internally, the project had created a channelpek Kasit to structure a business
strategy with other stakeholders, such as univessiand government agencies. The
strategy has proven itself financially and is fullypported by the General Manager of
Ipek Kazit, Baki Gokglimen, who say$The budget of this project is the last cost that
we may economize on.”

Although there have been several changes in thelogegs of partner
organizations, the project has never been inteztlipl these changes. This reflects the
fact that the partners have a sustainable goal aotirme the project and that
organizational commitment is needed for a succegsfwtnership. Additionally, the
project had created an environment for governmeganeies to improve their experiences
in sustaining partnerships with the private sector.

Many anti-CSR activists are also skeptical aboupaxate behaviour regarding
corporate investment in public initiatives and peygmes, since corporations are not
elected as representative bodies. In responseigoatjument the project provides a
forceful rebuttal. By successfully improving hygeethrough cooperation with the local
agencies of government and the Ministry of Educattbe project shows that corporate
support of human rights can be legitimate and &ffecwvhen it is in partnership with
governmental bodies. An organization does not lhavee a governmental body in order
to create positive change.

The project also highlights a fundamental casetloical behaviour. During the
lectures,ipek Kazit has ensured that the brand and company logoshanen only once
to the young students. This indicates that the mmativation of the Company is to create
awareness about toilet hygiene rather than adeatirand. Thus, a company will not
necessarily abuse its power when given such anenfial role in society. Interestingly,

19 Report numbers by Ajans Press a leading mediatororg company.
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the Eczacibga Group became a member of Global Compact in M@62ng afteipek
Kagit had launched the Solo Primary School Persongiétye Education Project.

Finally, Ipek Kait's success on a business level shows that, agamies
facilitate the development of humanity, they casogbrofit by combining human rights

with corporate interests. But, this can only beiedible by partnering with different
stakeholders, including NGO's, governments andiNe

E. Background information:

Annexes:

1) Pictures from the trainings
2.1) Practicing hygiene class
2.2) With the trainers
2.3) Listening

2) Hygiene Class Presentation Materials
3.1) How should we wash our hands?
3.2) We wash hands, we use toilet paper
3.3) Posters for toilets

3) People interviewed:
Banu Pekko¢ — Senior Product Managdipak Kasit
Seda Sicimglu — Assistant Product Manageripek Kagit
Meltem Okyar Perdeci — MPR Customer Director

Date of preparation 4 December 2006— 15 February 2007
Case Author: Ceyhun Goécenglu — Member of CSR Association in Turkey

Ceyhun Gocenglu met with Corporate Social Responsibility issuksing his
work with AIESEC, where he has been coordinatingnaaiship projects with other
NGOs and government agencies. After graduating fBarkbeck College University of
London, with an MSc degree on Corporate Governaamu@ Ethics, he became the
founding general secretary of the CSR Associatiofurkey for 2 years. He has been an
advocator of CSR issues for the past five yeaesgnting papers and giving training on
CSR issues. He is currently running his persondb Wwkg to critique the business
strategies and operations of Turkish companies fitwanperspective of corporate social
responsibility issues reflected in the Turkish pres
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Original Chronological Account

Research of the Faculty of Medicine of Dokuz Eyiiversity: “The Effect of 1997
using Toilet Paper on Hand Hygiene”
Qualitative research on the reasons for not ussmggu toilet paper (ir 2000

Gaziantep, Kayseri)

Project Planning Phase

January — Septembe

2002
Obtaining the approval of the Directorate of Ediarain Istanbul September 2002
Design and production of printed materials withthe Solo logo August — Septembg
2002

Selection of trainers* with the support of acadesrfrom the Health Educatio
Faculty of Ankara University

n September 2002

Training of trainers* September 2002
Pilot application* October 2002
Implementation of pilot project in Istanbul (Totaimber of students reachedOctober — Decembe
557,312) 2002
Obtaining the approval of the Ministry of Education January 2003
Design and production of printed materials with §uo logo* February 2003

Project implementation in Ankara (Number of studed88,449; Cumulative:

945,761)

March - May 2003

Project mplementation in Izmir (Number of students: 339;268imulative:
1,285,024)

October — Decembe
2003

Project implementation in Antalya, Konya, Gaziant&ayseri and Eskehir
(Number of students: 505,810; Cumulative of 1,798)8

March - May 2004

Eczaclbas Pharmaceuticals Manufacturing implements
Luleburgaz, the community where it is located

the qutoj in

May 2004

Project implementation in Bursa, 1zmit, Yalova, Adaand Mersin (Number ¢
students: 543,640; Cumulative: 2,334,474)

f October — Decembe
2004

Project implementation in Samsun, Sivas, Trabzenyfam and Van (Numbe
of students: 269,287; Cumulative: 2,603,761)

r March - May 2005

Implementation of the project in Diyarbakir by ACEV September 2005
Project implementation in KahramanmgrRiyarbakir, MalatyaSanhurfa and October — Decembe
Hatay (Number of students: 497,898; Cumulative0B8,859) 2005
Signing of a protocol with the Ministry of Educatio March 2006
Design and production of printed materials with tbgos of the Ministry of March 2006

Education and Solo

Project implementation in Istanbul and Denizli (Naen of students: 738,49
Cumulative: 3,840,158)

D; March - May 2006

The project receives a 2006 World Business Award rcM2006
The Eczaciba Group signs the Global Compact May 2006
Project implementation in Ankara, Elgzand Varto (Number of students:October — Decembe
453,428; Cumulative: 4,293,586) 2006

=

* These actions are repeated before every impleationt
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