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Older Persons 
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Agenda 

 

 

1. Welcome Remarks  

 Shubha Chandra, United Nations Global Compact   

2. Background on AARP and the Business Case for Older Workers  

 Bradley Schurman, AARP International  

3. Engaging Multiple Generations  

 David Stafford, Michelin  

4. Global Development and the Ageing Demographic - The Dignity of Age  

 Chris Gray, Pfizer  

5. Question & Answer 

6. Closing Remarks  

 



Technical Difficulties: If you have 

technical issues, please let us know by 

typing a message in the Questions 

pane (A). You can raise your hand (B) 

if we do not respond.   
 

Q&A: We will be taking questions on 

content at the end, but you can send 

them to us throughout the webinar by 

using the Questions pane (A). Please 

specify to whom the question 

should be directed.  
 

Example: Question for John Doe: What is Human 

Trafficking? 

 

 

A 

B 

Questions 





Relationship between the UN Global Compact’s 

Principles and the Guiding Principles 

The same minimum 

requirement to RESPECT 

human rights as in the 

Guiding Principles 

 

Voluntary opportunity to also 

SUPPORT human rights 

through: 

 

- core business 

- strategic social investment 

/ philanthropy 

- public policy advocacy  

- partnerships / other forms 

of collective action 

 

 



• Women’s Empowerment Principles (weprinciples.org) 

• Children’s Rights and Business Principles (childrenandbusiness.org)  

• Child Labour Platform 

• Indigenous Peoples’ Rights 

• Rights of Persons with Disabilities 

 

Special Initiatives 
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To promote independence, dignity and 

purpose for older persons  

 



 
 

 

To enhance the quality of life for 

older persons  

 



 
 

 

To encourage older people 

 "To serve, not to be served"  



Our priority is to deliver  

health security,  

financial resilience,  

and personal fulfillment  



 
 

 

AARP Best Employers International 



Workers age 50+ are highly 

valuable within many organizations 

– particularly in those industries that 

require highly skilled workers or 

workers with unique skill sets, 

such as health care or energy. 



In 2002, workers age 50+ made up 

24.6 percent of the workforce.  By 

2012, they were  

32.3 percent.  And by 2022, they 

are projected to represent 35.4 

percent of the total workforce. 

These numbers are larger for non-

American employers. 



65 percent of workers age 55+ are 

considered “engaged," while younger 

employee engagement averages 58 

to 60 percent.  

5 percent engagement equals 3 

percent incremental revenue 

growth. 

 



THANK YOU. 
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MICHELIN 



A name recognized  

around the world 

Michelin Group Overview 

•    Thomson Reuters “Top 100 Global Innovators” 

•    S.C. Manufacturer of the Year from  

     S.C. Chamber of Commerce 

•    Silver Edison Award for Tweel 

•    Consumer Reports Recommended Best Buy 

•    AARP “Best Employers for Workers Over 50” 

Sales & Distribution: Recent Accolades: 

77 total J.D. 

Power & 

Associates 

Awards 

 

171 million tires produced in 67 plants in 17 countries    ∙    112,000 employees    ∙    2014 Michelin Group worldwide sales: € 19.6 billion 

The total value of the MICHELIN brand globally is $4.4 billion 

•   Brands distributed:  

 

 

 

 





What 

How 

Why 

Why do we work for Michelin? 
Purpose: Because we believe 

mobility is essential for human 
development, we care about 

giving people a better way 
forward 

What do we do? 
Mission: We innovate 
passionately to make  
road mobility safer,  
more convenient and 
environmentally friendly 

How do we act? 
Our Corporate Social Responsibility 

PRM: We meet our economic, social and environmental responsibilities 
through the Michelin Performance and Responsibility Approach (PRM) 

PRM: LINKING PURPOSE AND MISSION AT MICHELIN 



Commitment to Our Employees 

Commitment to the Well-being and 

Development of Our Employees 

Healthy Options 
> Encouraging the health and 
well-being of our employees 

Employee Development 
> Emphasizing the talent of all of 
our employees through career 
development and long-term 
learning 

Safety and Ergonomics 
> Working safely is our top 
priority 



• Our career management and 
development process is unique. 
• Each salaried employee has a 
dedicated career manager 
• Employees have the 
opportunity to have a 
challenging career at Michelin – 
all the way through to 
retirement. 

 
 

ZOOM: EXPERIENCED WORKERS 

EMPLOYEE 
Primary responsibility for  
career management 

MANAGER 
Responsible for developing the  
people on the team  

CAREER MANAGER 
Helps employees and managers with  
managing career development and paths 



Our returning retiree program is managed internally and allows 

retirees to return to work at Michelin with a flexible schedule. Michelin 

also encourages community involvement for our retirees. 

 

ZOOM: EXPERIENCED WORKERS 



Some highlights of what we do at Michelin: 
 
 Interactive, custom built retirement modeler available 
  on the Michelin Personnel Service Center 
 
 401(k) match program with encouragement 
  to increase contributions and participate in 
              target-date retirement funds 
 
 Pre-retirement seminars 
 
 An employee resource group dedicated to helping 
  employees learn more about financial planning and 
              tools and programs related to retirement preparation 
 

  

ZOOM: EXPERIENCED WORKERS 



Thank you 
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Global Development and the Ageing Demographic 
The Dignity of Age 

 
 

Chris Gray, Senior Director, Global Institutions, Corporate Responsibility 
April 30, 2015 
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Human Rights   

• Access  to Health  

• Anti-Discrimination  

• Responsible Conduct of Clinical Trials 

• Privacy 

• Improve Working Conditions in the Supply Chain  

 

Pfizer is a signatory to the United Nations Global Compact.  
 
Pfizer fully supports the principles in United Nations 
Declaration on Human Rights and the International Labour 
Organization Declaration on Fundamental Principles and 
Rights at Work 
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Global Development and the Aging Demographic 

“The failure of the international 

community to recognise this 

major demographic shift, a 

consequence of increased life 

expectancy – itself one of the 

finest symbols of the progress 

of humankind in the past 

century – is distorting the 

development narrative and the 

policies that accompany it.” 
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UN Recognition – Past, Present and Future 

UN Sustainable Development 

Goals 

 

“Leaving No One Behind: A 

Society for All” 

 

• Ensure Healthy Lives and 

Promote Well-being for all 

at all ages 

 

• In proposed SDGs, 23 

references to young people 

and children, compared with 

only three to older people.  

 
Older people “do have a UN “day”, if that means 

anything any more.” – Guardian article 

 

October 1 – 
International Day of 

Older Persons 

"Older persons make wide-ranging contributions 

to economic and social development. However, 

discrimination and social exclusion persist. We 

must overcome this bias in order to ensure a 

socially and economically active, secure and 

healthy ageing population." 

Secretary-General Ban Ki-moon 

 

Today’s youth are 

tomorrow’s older persons. 

http://www.un.org/en/events/olderpersonsday/
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Pfizer Engagement - Global Aging Policy Forums 

Plenary Panel at 2014 International Congress Istanbul Initiative – IFA Congress, Oct. 2013 

Pfizer-Sponsored UN Event 

Get 

Old 

Oncolog

y/ 

Women’

s Health 

Vaccin

es 
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Pfizer Engagement – Strategic Partnerships 

 

Districts: 
• Morogoro 
• Kibaha 
• Songea 

Visit www.pfizer.com/annual 

 



35 

Pfizer Engagement – Combatting Stigmas 

Get Old 
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Tools and Resources for Active Aging 
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Catalyzing Support for Caregivers 
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Pfizer Foundation: Age-Friendly Cities and Communities 
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Community AGEnda – US Age-friendly Program 
 (Pfizer Foundation)  

• Further age-friendly work in 5 US communities: 

• Atlanta (Georgia) Metro Area 

• Miami-Dade County, Florida 

• Kansas City (Missouri) Metro Area 

• State of Indiana 

• Phoenix (Arizona) Metro Area 

• Create practical resources, materials and tools to 
develop and promote age-friendly work  

• Increase philanthropic support for age-friendly 
communities 

• Establish and deepen collaborations with national 
and international partners 

• Develop sustainability strategies 

 

GOAL: To serve as a catalyst  in developing age-friendly U.S. 

communities through philanthropic support, strategic partnering, resource 

development and international outreach. 
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Continue with Age Friendly City Grants (Pfizer Foundation) 
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Thank you 

Question and Answer 
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Questions? 
 

Shubha Chandra, Manager, Human Rights, Legal & Policy  

chandra@unglobalcompact.org 

 

 

www.unglobalcompact.org  

 

 

 

mailto:chandra@unglobalcompact.org
http://www.unglobalcompact.org

