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END HUMAN TRAFFICKING NOW H

Business & Human Trafficking

- Managing risks: legal, financial and
brand damage

- Enhancing brand value
- Strengthening business partnerships
 Building strong investor relations

- Ensuring market access and
attracting new business
opportunities

+ Being identified as a leader in your
industry and in community




Tourism & Travel

T —]

- Major global phenomenon
that contributes to economic
growth and job creation

- Potential for human
trafficking and exploitation

- Among the first sector
undertaking anti-trafficking
initiatives



End Human Trafficking Now T‘“"‘@m&

Combating human trafficking by mobilizing the business community as a strategic
partner to put this illicit trade out of business by:

Helping businesses understand what human trafficking is, how is it relevant and
what to do about it;

Raising awareness about action taken by the business community to combat
human trafficking;

Recognizing and honoring business leaders engaged in combating human
trafficking;

Helping businesses to assess and mitigate potential risks of trafficked labor in
their supply chain(s);

Developing documented industry-specific case studies to show the good business
practices in combating human trafficking.



END HUMAN TRAFFICKING NOW H

Business Leader’s Award to Fight
Human Trafficking

Encourage and stimulate businesses to make the fight
against human trafficking “their business” and to challenge
them to adopt ethical business standards;

Raise awareness among business leaders and
employees on human trafficking;

Set quality standards and benchmarks by showcasing
and promoting some of the breakthroughs made by business
leaders in combating human trafficking; and

VAT ng _
: Create a responsive platform that acknowledges good
;,ll_ i‘ N practices and spurs action.
0



Webinar series on business & human
trafficking

Showcase nominated business initiatives of the
Business Leader’s Award cycles, in order to:

—share good practices, challenges and lessons
learnt in preventing and mitigating risks of
human trafficking within company’s operation
and supply chains;

—explore innovative business approaches
contributing to elimination of human trafficking
in the companies and communities.
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Speakers

- Mr. Matthias Leisinger, Vice President, Corporate
Responsibility, Kuoni

- Ms. Brenda Schultz, Director, Responsible Business, America,
Carlson

- Mr. Andreas Astrup, General Manager, The Code



Matthias Leisinger
Vice President, Corporate Responsibility,
Kuoni

Mattias Leisinger is Vice President of Corporate
Responsibility for the Kuoni Group. He is also a
member of the advisory boards of the Swiss Import
Promotion Programme (SIPPO) and of Swisscontact,
and Chairman of “The Code”.

KU o N Kuoni is a leading global travel and destination
management services company.



Brenda Schultz
Director, Responsible Business, Americas,
Carlson

Brenda Schultz is responsible for all aspects of
social, ethical and environmental responsibility for a
portfolio of more than 600 hotels in the Americas. Her
duties include hotel training, communications,
environmental measurements and support for anti-
Human Trafficking initiatives. Brenda is also a Board
Member of both the Global Business Coalition Against
Trafficking and The Code.
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Carlson is an international corporation in the hotel,

C A R L S O N restaurant and travel industries.
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Andreas Astrup

General Manager, The Code

Andreas Astrup is General Manager of The Code.
He is a human rights professional with an
international and organizational background and has
more than 10 years experience in project management
and organizational development, including strategy
and evaluation. Before coming to The Code, Andreas
Astrup was Head of Office in the Danish Section of
Amnesty International for 77 years.

The Code is an industry-driven, multi-stakeholder
THE initiative with the mission to provide awareness, tools
CODE and support to the tourism industry in order to
combat the sexual exploitation of children in contexts
related to travel and tourism.
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Human & Chlldren S nghts
a business perspective - =

MATTHIAS LEISINGER - LIRS
VICE PRESIDENT CORPORATE RE"SP‘DNSIE‘::ILIT‘“icIr
KUONI TRAVEL LTD. ' o




KUONI

Who we are

» Kueni is a leading global travel and
destinations management services company

» More than 12 000 employees worldwide

» Branch operations in more than 60 countries
on 5 continents with more than 700 offices

» Founded in 19086 by
Swiss entrepreneur Alfred Kuoni

» Head office in Zurich, Switzerland

Human & Children's Rights




KUOQONI The business case for Human Rights — why does Kuoni bother?

1. Reducing and managing risk
Legal and reputational risks: arising from perceived or actual complicity in rights violations

Operational risk: including revenue loss due to delays and disruptions; higher costs of
financing, insurance and security; project cancellations

Board member liability: providing corporate boards with strong protection against
mismanagement claims by shareholders

Early adapter: increasing regulation on EU level

2. Competitive advantage and opportunities for growth
Enhanced company reputation

Business leadership in sustainability and competitive advantage

Meeting investor expectations

3. Promoting positive business ethics and social sustainability

Fostering positive relations with local communities, leading to a ‘social licence’ to operate

Attracting and retaining the best employees — become an employer ‘of choice’

HUMAN & CHILDREN'S RIGHTS



Integrating Human and Children's Rights

HUMAN & CHILDREN'S RIGHTS




KUONI  Human rights are a serious concern in tourism

HUMAN RIGHTS ISSUES (seLECTION)

v

250 Million people working in tourism worldwide

Often poor working conditions (low salaries, overtime)

2 million children sexually abused per year (UNICEF)

Tourism infrastructure is misused for sexual exploitation of children
Competition over limited resources

v

v

v
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KUONI Human rights have been a focus area of Kuoni's corporate responsibility for

several years

Employees

Child Protection

Integration in
Supply Chain
Management

Support of Pilot
Projects

» Investment in internal communication through K-Net (Intranet)
‘Empower’ survey for employees globally
Training and succession management

L

L

» Kuoni signed The Code in 2006
» > 400 hoteliers trained in child protection
» Destination approach 'child protection’ in India, Kenya and Dom Rep

L

13 human rights related standards in the Supplier Code of Conduct
90% of contracts include the Supplier Code of Conduct
» > 959% of key hotel partners audited (cover 25% of guestnights)

v

» Vocational training in Myanmar
» Child protection projects in Kenya and India

HUMAN & CHILDREN'S RIGHTS



Developing a human rights policy & action plan

HUMAN & CHILDREN'S RIGHTS




KUWONI  Kuoni Approach to Human Rights Due Diligence (HRDD)

1. Policy
Commitments

8. Monitoring 2. Stakeholder
& Reporting Engagement

7.Partnerships &
Dialogue

6. Working - 4. Risks

Group Assessments

5. Impacts
Assessments

HUMAN & CHILDREN'S RIGHTS



KUONI

1. Policy commitment

Setting the objective:
We want to be exemplary in our human rights and labour practices
and an acknowledged leader on business and human rights.

MESSAGE FROM OUR CEO

“WE SEEK NOT ONLY TO COMPLY WITH
INTERNATIONAL HUMAN RIGHTS
STANDARDS, BUT ALSO TO MAKE A
POSITIVE CONTRIBUTION WITHIN OUR
SPHERE OF INFLUENCE. WE RECOGNISE -
THAT ACHIEVING THESE STANDARDS M
PRESENTS A LONG-TERM CHALLENGE

TOWARDS WHICH WE ARE FULLY I
DEDICATED.”

You can download the Statement of Commitment on Human Rights from the Kuoni
Group website: http://www.kuoni.com/corp-responsibility/human-and-labour-rights

HUMAN & CHILDREN'S RIGHTS



KUONI 2 Stakeholder Engagement
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KUWUONI 3. Conduct Human Human Rights Impact Assessments
in high risk destinations

A PILOT PROJECT TO ASSESS HUMAN RIGHTS IMPACTS IN KENYA

Il. Preparation 1. Country Visit IV. Analysis and V. Follow Up VI. implementation,
Documentation Review and

Scale up

Objective
+ - e - - & - Kun”l - 08
Developing an effective approach to assessing human rights impacts for Kuoni, with

the possibility of sharing that approach within the industry.

Outcomes
» Identifying human rights related risks and opportunities of the business, and its

business relationships, in Kenya and potential follow-up measures.

* A tested approach to conducting HRIA which can be used for other destinations.

Stakeholders involved
* Project team: Corporate Responsibility team with support from TwentyFifty Ltd.,

Private Safari East Africa Limited, and NGO Tourism Concern.
» In Country stakeholders and affected groups.

» Oversight by international advisers: NGOs, UNICEF and academics

Report available at:
www kuoni.com/docs/assessing_human_rights_impacts_0.pdf

HUMAN & CHILDREN'S RIGHTS



KUONI

Children’s Rights — key findings and measures suggested

* The sexual exploitation of children in Kenva is driven by poverty and
marginalisation. There is a need for greater awareness-raising about child rights
and localisation of child protection frameworks.

* Infringements on child rights in the destination carry large reputational risks to
the business. and decrease desirability of destination

* Improve supplier engagement, work with existing networks to support etffective
implementation of Child Protection CoC, support NGO effort to raise awareness
in communities

HUMAN & CHILDREN'S RIGHTS
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KUOQONI The Code — an industry driven CSR initiative

THE CODE 1S
» an instrument of self-regulation and corporate social

responsibility,
» which provides increased protection to children from sexual

exploitation in travel and tourism.
» We as signatories of the Code implement six overarching
measures.

THE CODE IS AN INDUSTRY DRIVEN CORPORATE
RESPONSIBILITY TOOL TO CONDUCT CHILD PROTECTION
MEASURES IN A STRUCTURED AND COMPREHENSIVE WAY

Human & Children's Rights



KUONI

Reporting Form — Federal Office of Police in collaboration with Interpol
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A Business Response to
Human Trafficking

June 20, 2013
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Who I1s Carlson?
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CARLSON

We believe we have a broader capability and social
responsibility to promote and enhance human rights.

We do this through our core business activities,
philanthropy, advocacy, and partnerships.

responsible business



Proud History of Supporting Human Rights

® 1999 - Co-founded World Childhood Xy

Foundation
» defends the rights of children to a secure childhood and

Improves living conditions for children around the world

® 2004 - Signed The Code

» designed to combat commercial sexual exploitation of
children in travel and tourism

® 2010 - Signed United Nations Global Compact co,
J Tk

* encourages businesses worldwide to adopt sustainable and
socially responsible policies in the areas of Human Rights,

Labor, Environment and Anti-corruption

responsible business




Combating Human Trafficking

Strategy and Implementation

responsible business

® Core Business Activities
* Required employee awareness training since e s ot
2005 3

Targeted refresher training prior to major
events such as World Cup, Olympics and
Super Bowl

« Contract clauses with suppliers
« Travel alerts (CWT)

responsible business



Carlson
Wagonlit
Travel
2 -

ravel Alert Language

UNICEF reports that trafficking in children for purposes of sexual
exploitation is a global problem.

The U.S. State Department advises its citizens that engaging in sexual
conduct with minors outside the U.S. is a crime and punishable upon
return to the United States.

Travelers can help by reporting suspicious activity to the National Human
Trafficking Hotline: 1-888-373-7888. When calling from outside the U.S.:
1-202-507-7966.

Carlson Wagonlit Travel supports the protection of the world’s children.

responsible business



Combating Human Trafficking

Strategy and Implementation

® Philanthropy

« Employee and customer support of World Childhood
Foundation
Hotel fundraisers
Club Carlson loyalty program members donate points

« Carlson Family Foundation financially supports non-profits
which provide:
Victims services
Mentorship for children at risk
Education
— Not My Life film about child trafficking around the world

responsible business




Combating Human Trafficking

Strategy and Implementation

CODE

® Advocacy and Partnerships

* Government
State Department
International Visitor Leadership Program, Trafficking in Persons

» Educational institutions

University of Minnesota Distinguished Lecturer series hosted
Nicholas Kristof

Center for Integrated Leadership Freedom Here and Now
Conference

* Private Sector
Global Business Coalition Against Trafficking (gBCAT)

Minnesota Women'’s Foundation to create Minnesota Girls are
Not for Sale initiative that is being held up as a model for all
states

responsible business



Measuring Impact

 Number of employees trained
 How to measure deterrence?

e Success stories

* Victims identified and services provided

« Traffickers and Johns prosecuted

« Additional companies supporting the cause: R
Delta, Hilton, and Wyndham signing The Code N
Marriott, Hyatt and others training employees
Ramsey County Attorney’s Office
Minnesota and Washington Lodging Associations

responsible business



Thank you!
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* We protect
children from
sex tourism.

By: Andreas Astrup, General Manager of The Code



CHILD SEX TOURISM

The tourism industry is not to blame for the abuse or
exploitation of children in tourism. But the tourism industry has a
responsibility towards combating the sexual exploitation of

children in travel and tourism.

Every company or business within the tourism industry can make a

difference.

42



ABOUT THE CODE

The Code is an industry-driven, multi-stakeholder initiative with
the mission to provide awareness, tools and support to the
tourism industry in order to combat the sexual exploitation of

children in contexts related to travel and tourism.

43



ABOUT THE CODE - SIX CRITERIA

1. To establish a policy and procedures against sexual exploitation of
children.

2. To train employees in children’s rights, the prevention of sexual
exploitation and how to report suspected cases.

3. To include a clause in contracts throughout the value chain stating a
common repudiation and zero tolerance policy of sexual exploitation of
children.

4. To provide information to travellers on children’s rights, the prevention of
sexual exploitation of children and how to report suspected cases.

5. To support, collaborate and engage stakeholders in the prevention of
sexual exploitation of children

6. To report annually on their implementation of Code related activities.

44



ABOUT THE CODE - OVER 1200 SIGNATORIES

"ACCOR

Open New Frontiers in Hospitality

WYNDHAM

TUl a8
A CARLSON



ABOUT THE CODE - AWARDS

AT,
Ethical PR .
o ey L ARLSON

Ethical Corporation ] Ku c N I Destination Fovific Asis Travel Association
Awards 2010 Management

GOLD AWARDS

- txillllh BIRD
TesvelWorld amey
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THE CODE CLOUD

—

Website

CRM System

E-learning




NEW TOOLS: APPLICATION

@ Member Login 63 E-Learning @) Repor a Cescenn

About Us The |550 Members

Get started with The Code by completing the short form below

iUt Yo

HIrA Mima *
Last Hame "

T phiie *

About Your Crganisation

o Comgary Nane ™

Courary
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NEW TOOLS: MEMBER PORTAL

Member Information - [Happy Tours test]

Contact ) Tl HMermber

Sincs

e-Leaming HaPPeddd02eas
reference Add Employpes [+5%)

Memoership B5% Complete
Telephons

Ermplayveas

Add implementing Cowntries |=5%)
Public Profile

Membership Status

Support

Membar Guida

Implementation Status

wnloa
Information Downloads
maore (s
Download #1

Dowenload The

Training




NEW TOOLS: MEMBER GUIDE

Member Guide

Introduction

Flgniing child sex expinitation goes hand in hand with running an ethical and responsible founsm company. As the representatives of fufure
generations, children are valuable members of our $ociely and thesr weltare must D pnoritized . Al members of @ community are responsible for
ensufing that child protection becomes a priofity, making this an imponant pillar of Carporale Soclal Responsibility (CSR) and responsible Lourism

The Code was created a5 a practical 1ol for members of the 1ournizm industry to utilize &5 pam of their CSR and responsible lowrism policies. By
implementing the six crileria of The Code, members are making a clear statemen o their staff and clients that they do not accept the commercial
sexual exploitation of children

As a Code member, you may be wondering how you f#t into the picture, This guide will help you understand how to manage your membership and show
yioul step-by-step how to quickly and easily implement the six crifena of The Code In your company

1. The Member Porta
1.1 Log into the Member Portal

After you have joined The Code, you will get access to the Member Porlal, The Member Poral is the key tool in managing your membership and
impiementing the six critena

Flease iog mio the Kember Porial at

50



NEW TOOLS: E-LEARNING

Hotel Housekeeping 5

O — W W W

<< GO BACK

While cleaning the reem, you saw these photos of different children, You recognized some of them as other
guests” children and some Local childrern. What do you da?

A Check the computes For other photss
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NEW TOOLS: WEBSITE

Search

Top Members

Accor Hotels HQ [W]
Crihar

A
View Profile z;_-: LI'-'ﬂ'l'lJfr-TE.-'\rl.'.F|I

Delta Air Lines
Airlings and Fany nes

Wiew Prodile

Kuani Travel
Large companies (Rour

operalces, haleds)

View Profile

Lotus Travel [W]
Traroel Agancies

View Profile

Melia Hotels
Internatienal
Large companigs (o
operalors, hoteds)

Wiew Profile

SRV Schweiz
Reiseburc Verband
[Swiss Federation of
Trawvel Agencies) [W]

AW (11

v SEARCH

Thomas Cook UK &
Ir@land

Large compandgs (our
operalers, hotels)

Wiew Prodile

TUI travel UK &
Ireland (Part of TUI
travel Pig) [W]
Crhar

Wiew Prodile




NEW TOOLS: WEBSITE

1 ,275 SIGNATORIES

9 TRAINED STAFF *

IN 4 6 COUNTRIES

What Is The Code Reasons To loin ) How To loin : Our Members

The Code is an indusry-driven initiative  Join an intemationally recognized, Companies can join easily via a shom ‘W 2ne extremely proud 1o have the
with the mission 1o provide awareness, rvultiple dward winning nitiative thae anling application; read about the following campanies and businesses
toals and suppert to the tourism industry  integrates child protection objectives benafits of membership and get staed.  support owr Cause 35 we wark togethar
te prevent the sexual exploistion of Inta the concept responzible, to combat seust exploitstion of
children. susIEINEhLE TaUsm REAL MORE chilgren.

M E—

53



www.thecode.org

WITH THE SUPPORT OF

Schweizerische Eidgenossenschaft _ 4 . d S fcte Exeallenka
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Thank You

Thank you for joining us today.

Presentation slides and a recording of the webinar
will be available on the UNGC website.

If you have any additional questions, please contact:
Matthew Daly: daly@unglobalcompact.org
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