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Questions

Technical Difficulties: If you have 
technical issues, please let us know 
by typing a message in the 
Questions pane (A). You can raise 
your hand (B) if we do not respond.  

Q&A: We will be taking questions on 
content at the end, but you can send 
them to us throughout the webinar 
by using the Questions pane (A). 
Please specify to whom the question 
should be directed. 

Example: Question for John Doe: What is Human 
Trafficking?

A

B



Agenda

Welcome
Matthew Daly, Human Rights, UN Global Compact

Introduction
Dr. Aleya Hammad, Executive Vice President, End Human Trafficking Now

Business Examples
Mr. Matthias Leisinger,  Head of Corporate Responsibility, Kuoni

Ms. Brenda Schultz, Director, Responsible Business, Americas, Carlson

Mr. Andreas Astrup, General Manager, The Code

Q & A: Remaining Time



Human Rights and Labour Resources from UNGC

• Good Practice Notes

• Embedding Human Rights 
in Business Practice

• Guidance Materials

• Human Rights and 
Business Dilemmas Forum



GOOD BUSINESS PRACTICES TO ADDRESS HUMAN GOOD BUSINESS PRACTICES TO ADDRESS HUMAN 
TRAFFICKING: TRAVEL & TOURISMTRAFFICKING: TRAVEL & TOURISM

UN Global Compact – EHTN Webinar 
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•

 

Managing risks: legal, financial and 
brand damage

•

 

Enhancing brand value

•

 

Strengthening business partnerships

•

 

Building strong investor relations

•

 

Ensuring market access and 
attracting new business 
opportunities

•

 

Being identified as a leader in your 
industry and in community

Business & Human Trafficking

END HUMAN TRAFFICKING NOW



Tourism & Travel

•
 

Major global phenomenon 
that contributes to economic 
growth and job creation

•
 

Potential for human 
trafficking and exploitation

•
 

Among the first sector 
undertaking anti-trafficking 
initiatives



End Human Trafficking Now
Combating human trafficking by mobilizing the business community

 

as a strategic 
partner to put this illicit trade out of business by:

•

 

Helping businesses understand what human trafficking is, how is it relevant and 
what to do about it;

•

 

Raising awareness about action taken by the business community to combat 
human trafficking;

•

 

Recognizing and honoring business leaders engaged in combating human 
trafficking;

•

 

Helping businesses to assess and mitigate potential risks of trafficked labor in 
their supply chain(s);

•

 

Developing  documented industry-specific case studies to show the good business 
practices in combating human trafficking.



Business Leader’s Award to Fight 
Human Trafficking

END HUMAN TRAFFICKING NOW

Encourage and stimulate businesses to make the fight 
against human trafficking “their business”

 

and to challenge 
them to adopt ethical business standards;

Raise awareness among business leaders and 
employees on human trafficking; 

Set quality standards and benchmarks by showcasing 
and promoting some of the breakthroughs made by business 
leaders in combating human trafficking; and

Create a responsive platform that acknowledges good 
practices and spurs action.



Webinar series on business & human 
trafficking

Showcase nominated business initiatives of the 
Business Leader’s Award cycles, in order to:

―share good practices, challenges and lessons 
learnt in preventing and mitigating risks of 
human trafficking within company’s operation 
and supply chains;

―explore innovative business approaches 
contributing to elimination of human trafficking 
in the companies and communities.



Speakers

•

 

Mr. Matthias Leisinger,  Vice President, Corporate 
Responsibility, Kuoni

•

 

Ms. Brenda Schultz, Director, Responsible Business, America, 
Carlson

•

 

Mr. Andreas Astrup, General Manager, The Code



Matthias Matthias LeisingerLeisinger 
Vice President, Corporate Responsibility, 
Kuoni

Mattias Leisinger is Vice President of Corporate

 

 
Responsibility for the Kuoni

 

Group. He is also a 
member of the advisory boards of the Swiss Import 
Promotion Programme (SIPPO) and of Swisscontact, 
and Chairman  of “The Code”.

Kuoni is a leading global travel and destination 
management services company.



Brenda SchultzBrenda Schultz 
Director, Responsible Business, Americas, 
Carlson 

Brenda Schultz is responsible for all aspects of 
social, ethical and environmental responsibility for a 
portfolio of more than 600 hotels in the Americas. Her 
duties include hotel training, communications, 
environmental measurements and support for anti-

 
Human Trafficking initiatives. Brenda is also a Board 
Member of both the Global Business Coalition Against 
Trafficking and The Code.

Carlson is an international corporation in the hotel, 
restaurant and travel industries. 



Andreas Andreas AstrupAstrup 
General Manager, The Code

Andreas Astrup is General Manager of The Code. 
He is a human rights professional with an 
international and organizational background and has 
more than 10 years experience in project management 
and organizational development, including strategy 
and evaluation. Before coming to The Code, Andreas 
Astrup

 

was Head of Office in the Danish Section of 
Amnesty International for 7 years.

The Code is an industry-driven, multi-stakeholder 
initiative with the mission to provide awareness, tools 
and support to the tourism industry in order to 
combat the sexual exploitation of children in contexts 
related to travel and tourism. 
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A Business Response to 
Human Trafficking

June 20, 2013



Who is Carlson?



We believe we have a broader capability and social 
responsibility to promote and enhance human rights.      

We do this through our core business activities, 
philanthropy, advocacy, and partnerships.



Proud History of Supporting Human Rights

1999 - Co-founded World Childhood 
Foundation
• defends the rights of children to a secure childhood and 

improves living conditions for children around the world

2004 - Signed The Code
• designed to combat commercial sexual exploitation of 

children in  travel and tourism

2010 - Signed United Nations Global Compact
• encourages businesses worldwide to adopt sustainable and 

socially responsible policies in the areas of Human Rights, 
Labor, Environment and Anti-corruption



Combating Human Trafficking 
Strategy and Implementation

Core Business Activities
• Required employee awareness training since 

2005
• Targeted refresher training prior to major 

events such as World Cup, Olympics and 
Super Bowl

• Contract clauses with suppliers
• Travel alerts (CWT)



Travel Alert Language

UNICEF reports that trafficking in children for purposes of sexual 
exploitation is a global problem.

The U.S. State Department advises its citizens that engaging in sexual 
conduct with minors outside the U.S. is a crime and punishable upon 
return to the United States.

Travelers can help by reporting suspicious activity to the National Human 
Trafficking Hotline: 1-888-373-7888. When calling from outside the U.S.: 
1-202-507-7966.

Carlson Wagonlit Travel supports the protection of the world’s children.



Combating Human Trafficking 
Strategy and Implementation

Philanthropy
• Employee and customer support of World Childhood 

Foundation
• Hotel fundraisers
• Club Carlson loyalty program members donate points

• Carlson Family Foundation financially supports non-profits 
which provide:

• Victims services 
• Mentorship for children at risk
• Education

– Not My Life film about child trafficking around the world 



Advocacy and Partnerships
• Government 

• State Department
• International Visitor Leadership Program, Trafficking in Persons

• Educational institutions 
• University of Minnesota Distinguished Lecturer series hosted 

Nicholas Kristof
• Center for Integrated Leadership Freedom Here and Now 

Conference
• Private Sector 

• Global Business Coalition Against Trafficking (gBCAT)
• Minnesota Women’s Foundation to create Minnesota Girls are 

Not for Sale initiative that is being held up as a model for all 
states

Combating Human Trafficking 
Strategy and Implementation



Measuring Impact

• Number of employees trained
• How to measure deterrence?
• Success stories

• Victims identified and services provided 
• Traffickers and Johns prosecuted
• Additional companies supporting the cause: 

• Delta, Hilton, and Wyndham signing The Code 
• Marriott, Hyatt and others training employees
• Ramsey County Attorney’s Office
• Minnesota and Washington Lodging Associations



Thank you!



THE CODE 
Protecting Children from Sex Tourism

By: Andreas Astrup, General Manager of The Code
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CHILD SEX TOURISM

The tourism industry is not to blame for the abuse or 

exploitation of children in tourism. But the tourism industry has a 

responsibility towards combating the sexual exploitation of 

children in travel and tourism. 

Every company or business within the tourism industry can make a 

difference.
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ABOUT THE CODE

The Code is an industry-driven, multi-stakeholder initiative with 

the mission to provide awareness, tools and support to the 

tourism industry in order to combat the sexual exploitation of 

children in contexts related to travel and tourism.
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ABOUT THE CODE – SIX CRITERIA

1. To establish a policy and procedures against sexual exploitation of 

children.

2. To train employees in children’s rights, the prevention of sexual 

exploitation and how to report suspected cases.

3. To include a clause in contracts throughout the value chain stating a 

common repudiation and zero tolerance policy of sexual exploitation of 

children.

4. To provide information to travellers on children’s rights, the prevention of 

sexual exploitation of children and how to report suspected cases.

5. To support, collaborate and engage stakeholders in the prevention of 

sexual exploitation of children

6. To report annually on their implementation of Code related activities.



ABOUT THE CODE – OVER 1200 SIGNATORIES



ABOUT THE CODE – AWARDS



THE CODE CLOUD

LCR Portal CRM System

E-learning

Member Portal

Website
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NEW TOOLS: APPLICATION
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NEW TOOLS: MEMBER PORTAL
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NEW TOOLS: MEMBER GUIDE
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NEW TOOLS: E-LEARNING
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NEW TOOLS: WEBSITE
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NEW TOOLS: WEBSITE



www.thecode.org
WITH THE SUPPORT OF



Thank You

Thank you for joining us today.
Presentation slides and a recording of the webinar 

will be available on the UNGC website.

If you have any additional questions, please contact:

Matthew Daly: daly@unglobalcompact.org

mailto:daly@unglobalcompact.org
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